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Although Bandung has become one of the leading tourist destinations in West Java, the city has not yet
prepared itself to continue to follow the trend of world tourism, i.e. halal tourism. Halal tourism can add to
the uniqueness of Bandung City as a tourist destination that always offers a variety of creative and
innovative tourism products for tourists. This study was aimed to analyze the potential of halal tourism in
the city of Bandung based on the tourists’ perceptions of the readiness of tourism businesses such as tourist
attractions, hotels, restaurants, travel agencies, and tour guides in the development of halal tourism in
Bandung. The method used in this study was quantitative. The data collection techniques included
observations, interviews, and questionnaires. Based on the analysis results, the tourism businesses in
Bandung City have the potential to be able to face the challenges of halal tourism. This can be seen from the
readiness of tourism businesses, i.e. tourist attractions, hotels, restaurants, travel agencies and tour guides,
reach 76%. The readiest sector is the restaurants (78.8%), while the least ready sector is the travel agency

(71.9%).

1 INTRODUCTION

The Indonesian Ministry of Tourism and Culture has
so far developed and promoted tourism businesses in
the fields of hospitality, restaurants, travel agents
and spas in 12 Islamic tourism destinations. The
development was carried out in a number of cities,
namely Aceh, West Sumatra, Riau, Lampung,
Banten, Jakarta, West Java, Central Java,
Yogyakarta, East Java, NTB and South Sulawesi
(Sapudin, 2014).

Indonesia received 3 awards from The World
Halal Travel Summit & Exhibition 2015 held in
Dubai. It can be seen that Jakarta and Lombok
became Indonesia’s representatives in receiving the
awards, i.e. Sofyan Hotel Betawi, Jakarta as the
World's Best Family-Friendly Hotel and Lombok,
West Nusa Tenggara as the World’s Best Halal
Honeymoon Destination and the World’s Best Halal
Tourism Destination. Of the three awards, Lombok
won two awards, while Jakarta received one.

The city of Bandung as one of the leading
destinations in West Java has the potential to
develop halal tourism for the city which is known to
have various types of tourist attractions that are
diverse, creative and innovative. However, the
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peculiarities and uniqueness of the tourist products
are still focused on the development of shopping and
culinary tourism products. On the other hand, the
city of Bandung has the opportunity to develop other
types of tourism that are becoming a world tourism
trend, including halal tourism.

Along with the increasing number of Muslim
population in the world, halal is no longer a religious
rule, but has become a lifestyle. This is widely
known as halal lifestyle. Halal lifestyle is a lifestyle
where people today not only consume a product on
the basis of its usefulness, but also the value of the
product. Consumers who are concerned about halal
lifestyle are willing to pay more for a product that
has a halal label (Nirwandar, 2017).

The city of Bandung as a tourism destination is
dominantly visited by Muslim tourists but has not
yet adapted to the trend of highly demanded halal
tourism. In the world today, the development of
tourism products is increasingly competitive and
continues to adjust to market preferences.

The city of Bandung has various sharia hotels
and restaurants that are halal certified, but the
development of halal tourism has not been planned
seriously. This is because Indonesia itself does not
yet have a clear limitation on the concept of sharia
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tourism (Deputy for Tourism Policy Development,
2015). The religious events currently held in
Bandung, such as pengajian (religious gatherings),
which attracts various age groups, should serve as an
opportunity to start developing halal tourism.
Therefore, this study was aimed at analyzing the
potential of halal tourism in Bandung based on the
visitors’ perceptions of the readiness of tourism
businesses (i.e. tourist attractions, hotels, restaurants
and travel agencies) in the development of halal
tourism in Bandung City.

2 LITERATURE REVIEW

2.1 Halal

Religion is a crucial aspect of human life since it
will influence human behavior, values, and attitudes
at the individual and social levels (Mokhlis,
2009:75). In Islam, halal is not only implemented in
food, but also for all aspects of life, from banking
products, cosmetics to tourism activities (Sriprasert
et al.,, 2014). The increasing level of education
earned by Muslims all around the world, which is
also followed by an increase in their level of
income, makes them increasingly obedient to the
teachings of their religion. Thus, the consumption
of Muslims will also be closely related to
everything that is legal, i.e. everything that is
guaranteed halal (Akyol and Kiling, 2014).

The term ‘halal’ comes from Arabic, which
means ‘allowed’ or ‘permissible’. Meanwhile, in the
Islamic law encyclopedia, halal means everything
that causes a person to not to be punished if he
uses/consumes it, or something that can be done
according to the sharia law (Technical Guidelines
for Guidance on Halal Production Systems, Ministry
of Religion, Jakarta, 2003. p. 3). Furthermore, the
term ‘halal’, according to the Ulema Council
Indonesia (MUI), means everything that is allowed
by the Sharia to be consumed, especially in the case
of food and drinks. Al-Quran of Surah al-A’raf [7]:
157 says: “He enjoins upon them what is good and
forbids them what is evil.”

Based on the above definitions, it can be
concluded that everything that is good - for the
body, mind, and soul - is halal. On the contrary,
everything that brings harm (danger) to health: body,
mind, and soul is haram.

2.2 Halal Tourism

Halal tourism may be defined as tourism activities
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that direct all products and ways of marketing for
Muslims. Even so, the tourists’ motivation for
conducting tourism activities is not always driven by
religious activities. Non-Muslim tourists can still
enjoy halal tourism, even with Islamic provisions
(Henderson in Duman, 2011).

Halal tourism may also be defined as tourism
activities which are supported by various facilities
and services provided by a community,
businessmen, government, and local government
that fulfill sharia provisions (Wahyulina et al.,
2018).

In Islam, a Muslim’s activities when traveling
are ways to help him/her find practical and
theoretical explanations in reaffirming his/her belief
in the existence of the creator. Traveling helps
people learn to prevent tyranny and oppression; and
traveling increases vision, hearing, and inner
knowledge and saves people from inactivity and
irregularities.

Halal tourism is a new concept of tourism
activities, which not only regulates tourist travel in
performing Umrah and Hajj. Halal tourism is a
tourist activity on vacation that adapts its activities
to the needs and demands of Muslim tourists.
(Wuryasti, 2013). In addition, according to Zamani
etal., (2009), halal tourism can be defined as a travel
activity performed by a person from one place to
another place or when visiting a place outside his
residence for a period of less than one year and for
engaging in activities with religious motives that
must comply with Islamic principles, which are halal
(lawful).

Halal tourism is a great concept of developing
tourist destinations, which consist of, among them,
by halal food warranty, not alcohol, notification of
prayer times (adzan), places of worship with
ablution area, and facilities with the separation
between men and women (Hadi and Ari, 2017).
Tourist services in halal tourism refer to Islamic
rules. One form of the services is the hotel that
provides non-alcoholic foods or drinks and has a
swimming pool or spa area which is separated for
men and women. In addition, transportation in the
halal tourism industry also uses Islamic concepts.
Transportation service providers are obliged to make
it easy for Muslim tourists to carry out worship
during the trip. This convenience can be in the form
of providing a prayer place in the airplane,
announcement of prayer call time, n foods or drinks
that do not contain alcohol, and provision of Islamic
entertainment during the trip.



2.3 Characteristics of Halal Tourism

According to Zulkifli (2011), the characteristics of
halal tourism include:

1) Halal Transport
A means of transportation can be said to be halal
if it has a good hygiene standard, no alcoholic
beverages, and publications in line with the
Islamic rules.

2) Halal Foods

All types of dishes served at restaurants must be
halal, e.g. slaughtering animals in Islamic way
(rule) and not offering alcoholic beverages. All
animals must be slaughtered according to Islamic
principles. There are no alcoholic drinks served
on the premise. Foods that are served in a
restaurant must be halal.

3) Halal Tour Package
The tour packages must have Islamic themes or
offer destinations that are related to the Islamic
religion.

4) Halal Finance
The financial management of hotels, restaurants,
tour operators, and transportation providers must
be performed in line with the Islamic principle,
i.e. the fair distribution of profit and loss. Islam
prohibits interest in finance.

According to Chanin et al., (2015), a halal tourist

destination must be able to meet the following

elements:

1) Maintain the natural wealth properly

2) Offer tourism activities that are not against sharia
principles

3) Have special facilities for performing the prayer
(worship) with gibla pointers

4) Availability of hygienic toilets separated for men
and women, which allow tourists to perform
ablution with water

5) Availability of halal restaurants around tourist
attractions

6) Availability of direction pointers or signposts

7) Guarantee security conditions

8) Welcome signs in Arabic placed at the airports
and tourist attractions are important to impress
tourists from Muslim countries so that they feel
welcomed.

According to Chukaew (2015), there are eight

standard measurement factors for sharia tourism in

terms of administration and management for all

tourists, including:

1) Services to tourists must match the overall
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Muslim principles;

2) Guides and staff members must have discipline
and respect for Islamic principles;

3) Regulating all activities so as not to conflict with
Islamic principles;

4) Buildings must be in accordance with Islamic
principles;

5) Restaurants must follow international standards
of halal service;

6) Transportation services must have a protection
and security system;

7) Provision of areas or places for all Muslim
tourists doing religious activities; and

8) Traveling to places that do not conflict with
Islamic principles.

From the characteristics of sharia tourism described
by Chukaew (2015), there are four important aspects
that must be considered to support sharia tourism.

1) Location: The application of an Islamic system
in the tourism area. The chosen tourism location
is what is permitted by Islamic principles and can
enhance the spiritual values of the tourists.

2) Transportation: ~ The  application of a
transportation system, i.e. the separation of seats
between men and women who are not mahram
so that Islamic law and comfort of tourists are
still maintained (Utomo, 2014).

3) Consumption: Islam is very concerned with the
aspect of halal consumption as stated in Al-
Quran Surah Al-Maidah. The halal aspect here
refers to its nature, acquisition, and processing.
In addition, a study shows that tourists’ interest
in food plays a central role in choosing tourist
destinations (Moira, 2012).

4) Hotel: all work processes and facilities provided
are in accordance with Islamic principles
(Utomo, 2009). According to Rosenberg (in
Sahida, 2009), the services here are not limited to
the scope of food and beverages, but also in the
facilities provided such as spa, gym, swimming
pool, & living room. Additionally, functional
areas for men and women should be separate.

3 RESEARCH METHOD

The approach in this study is descriptive
quantitative. According to Sugiyono (2014), a
descriptive quantitative method is used in research
with the aim to determine the existence of
independent variables. Either only in one or more
variables without making comparisons or connecting

265



ICEBM Untar 2018 - International Conference on Entrepreneurship and Business Management (ICEBM) Untar

them with independent variables since it is always
paired with a dependent variable. According to
Sujarweni (2015), data collection techniques are a
method performed by researchers to uncover or
capture quantitative information from respondents
according to the scope of their research. The data
was collected through interviews, questionnaires,
observations and literature  review.  The
questionnaire (consisting of 26 items) used a Likert
scale as the measuring tool. The sampling was
performed on a tourist population which was
considered to be unknown (infinite population), so
the following formula was used:

z%a.p.q

o M
The price of p is considered 0.5 so the sample
calculation generated 100 respondents. In this study,
the questionnaires were distributed to 113 visitors
who had visited and enjoyed tourist attractions,
hotels, restaurants, travel agencies, and guides in the
city of Bandung. Before distributing questionnaires,
the validity and reliability were tested. Based on the
test, the questionnaire was stated reliable since the
value of Cronbach Alpha was above 0.6. The data
analysis was performed through editing, coding,
frequency calculation, data analysis, and discussion.

4 RESULTS AND DISCUSSION

Based on the results of distributing questionnaires to
113 respondents, the tourists’ response to the
readiness of halal tourist attractions in the city of
Bandung can be seen as follows:

Table 1: Tourists’ Responses to Tourism Attractions in the
City of Bandung.

No Indicators %
The tourist attractions you visit in the city of
1 Bandung are able to provide enlightenment, 80.5

refreshment, and tranquility.
The tourist attractions you visit in the city of
Bandung avoid polytheism, immorality,

2 adultery, pornography, liquor, drugs, and 20
gambling.
The tourist attractions you visit in Bandung

3 - 79.1
are reliable, safe and comfortable.
The tourist attractions you visit in the city of

4 Bandung respect socio-cultural values and 80.0

local wisdom.

The tourist attractions you visit in the city of
5 Bandung provide good worship facilities, easy | 78.1
to reach, and feasible for use.

The tourist attractions you visit in the city of
6 Bandung provide halal foods and drinks that 80.9
are certified halal (according to MUI
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regulations).

The tourist attractions you visit in the city of
7 Bandung provide sanitation and environmental | 73.3
cleanliness.
Source: Primary Data

Based on Table 1, it can be seen that the highest
tourists” assessment of attractions is given to those
considered capable of providing enlightenment,
refreshment, and tranquility. This shows that the
tourists can enjoy their visit to the city of Bandung
and feel positive benefits when traveling.
Meanwhile, the lowest assessment is given to those
avoiding  polytheism,  immorality,  adultery,
pornography, liquor, drugs and gambling. This is
because there are still tourist attractions that do not
follow Islamic values such as displaying women
who dress minimally and providing alcohol sold in
retail shops around.

Table 2: Tourists’ Responses to Hotels in Bandung City.

No Indicators Score
The hotels where you stay in the city of
Bandung have a safe, comfortable and
conducive atmosphere and facilities for
families and businesses.

The hotels where you are staying in the city of
2 Bandung provide good worship facilities that 78.6
are easy to reach, and feasible for use.

The hotels where you stay in Bandung provide
3 public and in-room toilets in accordance with 73.3
sharia principles.

The hotels where you stay in the city of
Bandung provide halal foods and drinks that
are certified halal (in accordance with MUI
regulations).

The hotels where you stay in the city of
Bandung avoid entertainment and audiovisual
containing/showing polytheism and
pornography.

The hotels where you stay in the city of

6 Bandung provide sanitation and environmental 81.8
cleanliness.
Source: Primary Data

83.5

73.1

74.3

Based on Table 3, it can be seen that the highest
tourists” assessment of hotels is given to those that
have safe, comfortable and conducive facilities for
families and businesses. This shows that tourists feel
safe and comfortable while staying in Bandung.
Safety and comfort are important indicators in halal
tourism since feeling secure is a condition for the
formation of one’s faith. Meanwhile, the lowest
assessment is given to those providing foods and
drinks that are certified halal. This is because not all
hotels in Bandung City are concerned about halal
certificates for their restaurants. In addition, not all
hotels run halal compliance, so there are still hotels
that provide haram food and drinks. However, based



on interviews with several hospitality practitioners,
non-halal foods produced by hotels in Bandung City
are processed with different equipment and areas
with halal ones. Thus, halal foods can be maintained

properly.

Table 3: Tourists’ Responses to Restaurants in Bandung
City.

No Indicators Score
The restaurants where you eat in the city of
1 Bandung are certified halal (in accordance 76.3

with MUI regulations).

The restaurants where you eat in the city of
2 Bandung do not use names and/or impressions 75.9
that are contrary to sharia principles.

The restaurants where you eat in the city of
3 Bandung display foods and drinks that meet 81.9
the criteria for consumption.

The restaurants where you eat in the city of
4 Bandung maintain a healthy and clean 80.9
environment.
Source: Primary Data

Based on Table 4, it can be seen that the highest
tourists” assessment of restaurants is given to those
displaying foods and drinks which meet the criteria
for consumption. This shows that tourists are
satisfied with the quality of food served by
restaurants in the city of Bandung. Meanwhile, the
lowest assessment is given to those not using names
and/or impressions that are contrary to sharia
principles. Many restaurants in the city of Bandung
use attractive, creative and innovative terms to
attract more visitors but the managers do not know
that there are restrictions on using certain terms. In
addition, there is no government regulation that
prohibits the use of certain names in a trademark.

Table 4: Tourists’ Responses to Travel Agencies in the
City of Bandung.

No Indicators Score
The travel agency you use in Bandung has a
1 list of accommodations that are in accordance 729
with the general guidelines for halal '
accommodation.

The travel agency you use in Bandung has a
list of tourist destinations that are in
accordance with the general guidelines for
halal destinations.

The travel agency you use in Bandung has a
3 list of food and beverage providers that are in
accordance with the general guidelines for
halal food and beverage.

Source: Primary Data

71.9

Based on Table 5, it can be seen that the highest
tourists’ assessment of travel agencies is given to
those that have a list of accommodations that are in
accordance with the general guidelines for halal
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accommodation. The city of Bandung has several
sharia hotels that are ready to serve Muslim tourists.
In addition to sharia hotels, most conventional hotels
(i.e. those that do not run halal compliance) are
known to always adapt to all the needs of tourists,
including Muslim tourists. For example, the
availability of prayer equipment in the rooms such
as mukena, sarong, and al-Quran, if requested.
Besides that, religious facilities such as prayer
places and ablution facilities are generally available
in all hotels in Bandung City.

Table 5: Tourists’ Responses to Tour Guide in Bandung
City.

No Indicators Score
1 The guide who serves you in Bandung reminds 79.4
you of prayer times. '
The guide who serves you in Bandung can
2 explain hikmah (wisdom) and ibrah (lessons) 71.2
that you can take from a tourist destination.
The guide who serves you in Bandung is kind,
3 communicative, friendly, honest and 78.6
responsible.
The guide who serves you in Bandung is polite
4 and interesting according to Islamic values and 775
ethics.
The guide who serves you in Bandung has
5 competencies according to the professional 78.6
standards.
Source: Primary Data

Based on Table 6, it can be seen that the highest
tourists” assessment of tour guides is given to those
who are kind, communicative, friendly, honest, and
responsible, as well as those who have competencies
in accordance with professional standards. This
shows that the guides in Bandung City are
professional. In addition, based on the results of
interviews with several guides in the city of
Bandung, it can be seen that in serving tourists, the
guides will always adapt to the characteristics of the
tourists they serve, so that the needs of Muslim
tourists will be fulfilled properly when making trips
in the city of Bandung. Meanwhile, the lowest
assessment is given to those who are able to explain
hikmah (wisdom) and ibrah (lessons) that can be
taken from a tourist destination. This is because
there are no clear rules related to the implementation
of tourist trips that can properly fulfill aspects of
halal tourism.

Based on Figure 1, it can be seen that the highest
assessment of halal tourism potential in Bandung
city lies in the restaurant sector, while the lowest
assessment lies in the travel agency. This can be
understood since the majority of Bandung people are
Muslim, so it is very easy to find halal restaurants in
the city of Bandung despite the fact that there are
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some well-known restaurants that are not certified
have. This is because the process of halal certificate
for restaurants requires a very detailed process,
which is also time-consuming and costly.
Meanwhile, the lowest assessment is given to the
travel agency. This is because there are no clear
rules related to halal tourism implementation that
can be implemented by travel agents. However,
travel agents in the city of Bandung always try to
meet every need of tourists with different
characteristics, so that they do not experience
difficulties and obstacles in serving Muslim tourists
in the city of Bandung.

HALAL TOURISM POTENTIAL IN
BANDUNG CITY
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Figure 1: Tourists’ Response to the Potential of Halal
Tourism in Bandung City.

5 CONCLUSIONS

Tourism businesses in the city of Bandung have the
potential for dealing with the challenges of halal
tourism. This can be seen from the readiness of
tourism businesses, i.e. tourist attractions, hotels,
restaurants, travel agencies and tour guides that
reach 76% on average. The most ready sector is the
restaurants (78.8%), while the least ready sector is
travel agency (71.9%). The high readiness of
Bandung City to deal with the challenges of halal
tourism is because the halal lifestyle has been
adopted by the people of Bandung as the majority
are Muslims. Thus, all life elements of the people
are dominated by halal products. Similarly, the
supporting facilities such as worship places and
ablution facilities which are the basic needs of
Muslim tourists are available. The lowest assessment
is given to travel agency, which is due to the absence
of standard rules in serving Muslim travelers, and
the absence of government’s socialization of the lists
of halal destinations, halal accommodations, and
halal restaurants. Nevertheless, service providers in
the city of Bandung, such as travel agents, always
adapt to the tourists’ needs, including Muslim
tourists.
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6 LIMITATION OF THE
RESEARCH

Due to the lack of research on halal tourism, the
current study is limited by the small number of
literature used to describe halal tourism, especially
in term of the availability of facilities in tourism
industries such as hotels, restaurants, attractions, and
travel agents. These are important since a tourism
activity can be said to be halal if all aspects of the
activity are based on sharia principles, and this needs
to be turned into measurable indicators.

REFERENCES

Akyol, Mevlit & KILING, ** Ozgir ** 2014
International Periodical for the Languages, Literature
and History of Turkish or Turkic Volume 9/8 Summer
2014, p. 171-186, ANKARA-TURKEY INTERNET
AND HALAL TOURISM MARKETING*

Al-Qur’an dan Terjemahannya. (2007). Translated by
Yayasan Penyelenggara Penterjamah/Pentafsir Al-
Quran Lajnah Pentashih Mushaf Al-Qur’an, Ministry
of Religious Affairs of the Republic of Indonesia.
Bandung: CV Penerbit J-Art

Baskanligi, Diyanet Isleri. (2011). Helal (The Halal).
Retrieved from  http://www.diyanet.gov.tr/turkish/
dy/DiniBilgilerDetay.aspx?1D=1884.

Chookaew, S., Chanin, O., Charatarawat, J., Sriprasert, P.,
& Nimpaya, S. (2015). Increasing Halal Tourism
Potential at Andaman Gulf in Thailand for Muslim
Country, Journal of Economics, Business and
Management, 111 (7), 277-279.

Departemen Agama Republik Indonesia. (2003). Pedoman
Produksi Halal. Jakarta

Duman, T. World Islamic Tourism Forum (Witf 2011),
12-13 July, Kuala Lumpur, Malaysia

Hadi, Firdausia & Ari, M. Khoirul Hadi al-Asy. (2017).
Kajian Potensi Dan Strategi Pengembangan Wisata
Pantai Syari’ah (Studi di Pulau Santen Kabupaten
Banyuwangi). Jurnal Md. Vol. 3, No. 1, Januari - Juni
2017

ljaj, A. (2011). Halal concept & brands. Retrieved from
http://halalbrands.blogspot.fi/.

Mokhlis, S. (2009). Relevancy and Measurement of
Religiosity in  Consumer Behavior Research,
International Business Research, VVol: 2, No: 3, 75-84.
R

Nirwandar, Sapta. (2017). Halal Lifestyle, Trend Global,
& Peluang Bisnis. Jakarta: Gramedia Pustaka Utama

Riyanto, Sofyan., BSEE.,MBA. (2012). Prospek Bisnis
Pariwisata Syariah. Jakarta: Republika

Sapudin, A., Adi, F., & Sutomo. (2014). Analisis
Perbandingan Hotel dan Pariwisata Syariah dengan
Konvensional. Bogor: Magister Manajemen Syariah
IPB.



Sriprasert, Piangpis. Chainin, Oraphan, & Rahman,
Hamzah Abd. Understanding Behavior and Needs of
Halal Tourism in Andaman Gulf of Thailand: A Case
of Asian Muslim. Journal of Advanced Management
Science, Vol. 2, No. 3, September 2014

©2014 Engineering and Technology Publishing doi:
10.12720/joams.2.3.216-219.

Sugyono, P. D. (2014). Penelitian Kuantitatif Kualitatif da
R&D. Bandung: Alfabeta.

Sujarweni, W. (2015). SPSS Untuk Penelitian. Yogyakarta
: Pustaka Baru Press.

Wahyulina, S., Darwini, S., Retnowati, W., & Oktaryani,
S. Persepsi Wisatawan Muslim Terhadap Sarana
Penunjang Wisata Halal Di Kawasan Desa Sembalun
Lawang Lombok Timur. Jurnal Magister Manajemen
Universitas Mataram, Maret 2018 E- ISSN: 2548-
3919

Wourasti, F. (2013). Wisata halal, konsep baru kegiatan
wisata di Indonesia. Retrieved from
http://travel.detik.com/read/2013/10/30/152010/23995
09/ 1382/.

Zamani-Farahani, H., & Henderson, J. C. (2009). Islamic
tourism and managing tourism development in Islamic
societies: The cases of Iran and Saudi Arabia.
International Journal of Tourism Research, 12(1).

Zulkifli, W. S. W., Rahman S. A., Awang, K. W., Man, Y.
B. C. (2011). Developing the Framework for Halal
Friendly Tourism in Malaysia, International Business
Management, 5 (6), 295-302.

The Potential of Halal Tourism in Bandung City

269



