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Abstract The swift progression of digital marketing in India is fuelled by technological advancements, shifting 
consumer behaviours, and the growing prevalence of the internet and mobile devices. Within the Indian 
context, this document, entitled "Emerging Trends in Digital Marketing: A Glimpse into the Future in India," 
delves into the pivotal trends influencing the future of digital marketing. Noteworthy trends encompass 
artificial intelligence, machine learning, voice search, and video marketing. influencer collaborations and 
localized content are examined for their impact on marketing strategies. The study also delves into the 
challenges and ethical considerations accompanying these developments, such as data privacy and security 
concerns. Through case studies of successful campaigns, this paper highlights the opportunities and potential 
growth areas for businesses to leverage these trends effectively. The findings underscore the need for 
marketers to stay agile and adaptive to maintain a competitive edge in the dynamic landscape of digital 
marketing in India. 

1 INTRODUCTION 

The field of digital marketing in India has witnessed 
remarkable growth over the past decade, 
revolutionizing the way businesses engage with 
consumers. This growth has been powered by the 
widespread use of the internet and mobile technology, 
fundamentally changing how the Indian population 
consumes media. India currently boasts over 900 
million internet users, firmly establishing itself as one 
of the largest digital markets worldwide. This 
substantial user base has opened new opportunities 
for businesses to connect with their target audiences 
through various online platforms, including social 
media, search engines, and e-commerce sites. 
(Kendall, 2007; Scott, 2007). 

The emergence of social media platforms such as 
Facebook, Instagram, and WhatsApp has played a 
pivotal role in shaping digital marketing strategies in 
India. These platforms provide businesses with an 
unparalleled chance to interact with consumers in 
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real-time, enabling more personalized and engaging 
marketing campaigns. Moreover, the rapid growth of 
e-commerce in India, driven by industry giants like 
Amazon, Flipkart, and Reliance JioMart, has further 
propelled the expansion of digital marketing. Brands 
are increasingly prioritizing digital channels to boost 
sales, improve customer experiences, and foster 
brand loyalty. (Forrester Research, 2008) 

Moreover, the Indian digital marketing landscape 
is characterized by its diversity, reflecting the 
country’s vast cultural and linguistic variety. 
Marketers are now recognizing the importance of 
creating localized content that resonates with 
different regional audiences. This shift towards 
vernacular content has become a critical aspect of 
digital marketing in India, as businesses aim to tap 
into the next billion internet users who prefer 
consuming content in their native languages. (Smith, 
2008). 

Digital marketing in India is evolving rapidly, 
driven by technological advancements and the 
changing preferences of an increasingly digital-savvy 
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population. The future of marketing in the country 
lies in the ability of businesses to innovate and adapt 
to emerging trends, leveraging digital platforms to 

create meaningful connections with consumers across 
the diverse Indian market. 

Table 1: Different digital marketing channels data 

Year Social media Search Engines Display Ads Video Ads 
2017 50 60 40 30 
2018 55 65 45 35 
2019 60 70 50 40 
2020 65 75 55 45 
2021(proj) 70 80 60 50 
2022(proj) 75 85 65 55 
2023(proj) 80 90 70 60 
2024(proj) 85 95 75 65 

 
Figure 1: Different digital marketing channels 

Here's the plotted diagram showing the growth of 
different digital marketing channels (social media, 
Search Engines, Display Ads, and Video Ads) from 
2017 to 2024. Each line represents a channel's 
percentage growth over the years, with steady 
increases in all categories. 

1.1 Current Landscape of Digital 
Marketing in India 

1.1.1 Growth of Internet Penetration and 
Mobile Usage 

India has seen a phenomenal increase in internet 
usage and mobile adoption, significantly reshaping 
the country's digital landscape. In the last ten years, 
the number of internet users in India has surged, 
surpassing 900 million by 2024. This remarkable 
growth can be largely credited to the widespread 
availability of budget-friendly smartphones and data 
plans, especially after the entry of Reliance Jio into 
the telecommunications market in 2016. The 

company's affordable data packages have greatly 
reduced the cost of internet access, making it more 
attainable for a broader section of the population, 
including those residing in rural and semi-urban 
areas. 

Mobile devices have become the primary means 
of internet access for most Indians, with over 80% of 
internet users relying on their smartphones for online 
activities. This shift has led to a mobile-first approach 
in digital marketing strategies, as businesses seek to 
engage consumers on the platforms they use most 
frequently. The proliferation of mobile apps, social 
media platforms, and digital payment systems has 
further accelerated this trend, enabling users to shop, 
communicate, and entertain themselves on the go. 

The impact of this rapid growth in internet and 
mobile usage is profound, particularly in terms of 
consumer behavior and engagement. Indians are 
spending more time online, consuming digital 
content, shopping on e-commerce platforms, and 
interacting with brands through social media. This 
has created a fertile ground for digital marketers to 
reach a vast and diverse audience with targeted, data- 
driven campaigns. The increasing penetration of 4G 
and the rollout of 5G networks promise to enhance 
internet speeds and connectivity, further fueling the 
growth of digital activities across the country. 
(Johnson, 2009) 

The growth of internet penetration and mobile 
usage in India has revolutionized the way people 
access information, communicate, and make 
purchasing decisions. For businesses, this presents a 
significant opportunity to leverage digital channels to 
reach and engage a massive and increasingly 
connected consumer base. As internet access 
continues to expand, especially in rural areas, the 
digital economy in India is poised for even greater 
growth in the coming years. 
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1.2 Rise of E-commerce 

The growth of e-commerce in India has completely 
transformed the retail landscape and consumer 
behavior across the country. Over the last decade, e- 
commerce has experienced tremendous growth, 
fueled by the increasing internet penetration, 
widespread use of smartphones, and expansion of 
digital payment systems. Big players like Amazon, 
Flipkart, and Reliance JioMart have gained 
widespread recognition by offering a diverse range of 
products from electronics and fashion to groceries 
and household essentials. What's impressive is that 
this growth is not limited to urban areas; e-commerce 
has also made significant progress in semi-urban and 
rural regions, making online shopping accessible to 
millions of new consumers. 

One of the driving factors behind this surge in e- 
commerce in India is the convenience it offers. 
Customers can now conveniently browse, compare, 
and purchase products from the comfort of their 
homes, and benefit from home delivery and hassle- 
free returns. The COVID-19 pandemic has further 
accelerated this trend, with lockdowns and social 
distancing measures prompting more consumers to 
shift towards online shopping, resulting in a 
significant increase in e-commerce transactions. 
Additionally, the availability of attractive discounts, 
seasonal sales, and exclusive online deals has 
attracted a growing number of shoppers to prefer e- 
commerce platforms over traditional brick-and- 
mortar stores. 

The impact of e-commerce extends beyond just 
consumer convenience; it has also revolutionized the 
way businesses operate in India. Small and medium- 
sized enterprises (SMEs) have leveraged e-commerce 
platforms to reach a wider audience, overcoming 
geographical barriers and expanding their market 
presence. Moreover, the rise of direct-to-consumer 
(D2C) brands, enabled by e-commerce, has allowed 
businesses to bypass traditional retail channels, 
offering personalized products and services directly 
to customers. 

The surge in e-commerce has not only sparked 
advancements in logistics and supply chain 
management, but companies are also heavily 
investing in technology to enhance delivery networks 
and elevate the overall customer experience. By 
integrating artificial intelligence, machine learning, 
and data analytics, e-commerce platforms are able to 
provide personalized recommendations, targeted 
advertising, and efficient inventory management, 
making them even more appealing to consumers. 

The growing dominance of e-commerce in India 

marks a significant transformation in the retail sector. 
offering consumers unprecedented convenience and 
choice. For businesses, e-commerce has opened up 
new opportunities for growth and innovation, 
enabling them to reach a diverse and rapidly 
expanding online market. As internet penetration 
continues to grow and digital payment systems 
become more widespread, the e-commerce sector in 
India is poised for continued expansion, playing a 
crucial role in the country's economic development. 

Table 2 . Growth Rate Bar 

 
Index 

 
Year 

Social 
Media 
Growth (%) 

Search 
Engines 
Growth (%) 

Display Ads 
Growth (%) 

0 2018 vs 
2017

10.0 8.0 12.5 

1 2019 vs 
2018

9.1 7.7 11.1 

2 2020 vs 
2019

8.3 7.1 10.0 

3 2021 vs 
2020

7.7 6.7 9.1 

4 2022 vs 
2021

7.1 6.3 8.3 

5 2023 vs 
2022

6.7 5.9 7.7 

6 2024 vs 
2023

6.3 5.6 7.1 

 

 
Figure 2: Growth Rate presentation 

1.3 Social Media Influence 

Social media has emerged as a powerful force in 
India, profoundly influencing consumer behavior, 
brand interactions, and the overall digital marketing 
landscape. Platforms like Facebook, Instagram, 
WhatsApp, Twitter, and more recently, TikTok 
(before its ban), have become integral to the daily 
lives of millions of Indians. As of 2024, India has 
embraced social media with over 400 million users, 
positioning it as one of the world's largest social 
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media markets. This widespread adoption has 
revolutionized communication, information sharing, 
and consumer decision-making, providing brands 
with unparalleled access to an extensive and involved 
audience. 

The influence of social media in India is 
multifaceted. On one hand, it has democratized 
content creation, allowing individuals, influencers, 
and small businesses to reach large audiences without 
the need for significant investment. The surge in 
social media influencers has given them significant 
influence over consumer decisions, especially among 
younger demographics. Influencers specializing in 
fashion, beauty, technology, and lifestyle have 
developed devoted followings, making them valuable 
partners for brands seeking to reach specific target 
markets. Brands are increasingly teaming up with 
these influencers to produce genuine, relatable 
content that resonates with their audiences, boosting 
engagement and conversions. 

Social media platforms have become 
indispensable tools for businesses to establish their 
brand identity, connect with customers, and execute 
targeted advertising campaigns. The capability to 
pinpoint specific demographics based on age, 
location, interests, and online behavior has rendered 
social media advertising an exceptionally potent 
marketing strategy. Platforms like Instagram and 
Facebook provide businesses with advanced analytics 
and tools to monitor their campaign performance in 
real-time, enabling swift adjustments and 
optimization. Moreover, the interactive nature of 
social media enables brands to foster direct 
communication with their customers, addressing 
queries, providing support, and building relationships 
that drive customer loyalty. 

The impact of social media in India is also evident 
in the way it has shaped public opinion and social 
movements. Platforms like Twitter have become 
arenas for public discourse, where social and political 
issues are discussed, debated, and amplified. This has 
led to the emergence of socially conscious marketing, 
where brands take stances on relevant issues, aligning 
themselves with the values of their audience. 
However, this also comes with risks, as brands need 
to navigate the complexities of public sentiment and 
avoid backlash. 

Social media's influence in India is undeniable, 
having transformed how businesses connect with 
consumers and how consumers interact with brands. 
It has created a dynamic, interactive environment 
where content is king, and engagement is key. For 
businesses, harnessing the power of social media is 
crucial to staying relevant in a rapidly evolving digital 

landscape. As social media platforms continue to 
innovate and expand their features, their influence on 
consumer behavior and digital marketing strategies in 
India is likely to grow even further 

1.4 Emerging Trends in Digital 
Marketing in India 

1.4.1 Artificial Intelligence and Machine 
Learning 

Artificial Intelligence (AI) and Machine Learning 
(ML) are completely transforming the digital 
marketing landscape in India. These cutting-edge 
technologies provide businesses with advanced tools 
to elevate their marketing strategies and improve 
customer experiences. They stand at the forefront of 
innovation, empowering marketers to analyze 
massive volumes of data, anticipate consumer 
behavior, and customize marketing efforts on an 
unprecedented scale. As Indian businesses 
increasingly embrace AI and ML, their approach to 
customer engagement becomes more data-driven, 
efficient, and tailored to individual preferences. (Ellis 
and Brown, 2017) 

Man-made intelligence and ML essentially affect 
advanced showcasing by empowering the 
conveyance of customized content and proposals. 
Through the examination of client information 
including perusing history, buying examples, and 
web-based entertainment action, artificial 
intelligence-driven calculations have the ability to 
expect items or content that a client is probably going 
to be keen on. This ability enables organizations to 
make custom-made promoting efforts that reverberate 
with individual shoppers, bringing about higher 
commitment rates and further developed 
transformation rates. For instance, driving internet 
business stages in India, like Amazon and Flipkart, 
use artificial intelligence to recommend items given a 
client's past cooperations, consequently upgrading the 
customized and consistent shopping experience. 

The rise of AI-powered chatbots is 
revolutionizing customer service in India. These 
smart virtual assistants are equipped to address a wide 
range of customer inquiries in real time, delivering 
immediate assistance and resolving issues without 
human intervention. This not only elevates the 
customer’s experience by providing round-the-clock 
support but also enables businesses to streamline 
customer interactions more effectively. Numerous 
Indian companies, spanning from banks to e- 
commerce firms, have embraced chatbots as part of 
their customer service strategies, harnessing the 
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power of AI to enhance response times and overall 
customer satisfaction. 

AI and ML are revolutionizing digital advertising 
by optimizing the delivery of online ads. 
Programmatic advertising, driven by AI, streamlines 
the process of purchasing online ads, ensuring that 
ads are displayed to the most relevant audience at the 
optimal time. This technology leverages real-time 
data analysis to make informed decisions on ad 
placements, thus enabling precise targeting and 
maximizing return on investment (ROI). In India, 
businesses are increasingly embracing programmatic 
advertising to effectively reach specific 
demographics and minimize ad spend wastage, 
thereby enhancing the cost-effectiveness of their 
campaigns. 

In addition, AI and ML are playing a crucial role 
in assisting marketers in India to delve deeper into 
consumer behavior through predictive analytics. By 
processing and scrutinizing vast amounts of data, 
these technologies have the ability to uncover patterns 
and trends that might not be immediately noticeable 
to human analysts. This empowers businesses to 
predict future trends, comprehend customer 
preferences, and make decisions based on data, 
ultimately enhancing the effectiveness of marketing 
strategies. 

1.4.2 Voice Search and Smart Speakers 

The use of voice search and smart speakers is rapidly 
becoming an essential part of the digital landscape in 
India. It's changing how people interact with 
technology and find information. With the increasing 
popularity of devices like Amazon Echo, Google 
Home, and Apple’s Siri, Indian consumers are relying 
more on voice commands for various tasks, from web 
searches to controlling smart home devices. This shift 
is impacting digital marketing strategies, prompting 
businesses to optimize their content and services for 
voice search to remain relevant in a voice-first world. 
(Deiss and Henneberry, 2020) 

One of the key drivers behind the growth of voice 
search in India is the convenience it offers, 
particularly in a country with diverse languages and 
dialects. Voice search allows users to bypass the 
complexities of typing on a small screen, especially 
in regional languages, making it an accessible tool for 
a broader segment of the population, including those 
who may not be as comfortable with traditional text- 
based searches. With the rise of affordable 
smartphones and the expansion of internet access in 
rural areas, voice search is becoming a vital tool for 
millions of new internet users in India. 

The surge in voice search is creating new 
possibilities and obstacles for businesses. Unlike 
traditional text-based searches, voice queries are 
more conversational and detailed, often taking the 
form of complete sentences or questions. As a result, 
companies must reconsider their SEO strategies to 
ensure that their content aligns with voice search 
requirements. Optimizing for voice search involves 
prioritizing natural language processing, utilizing 
long-tail keywords, and delivering clear, succinct 
responses to common inquiries. With more 
consumers turning to voice search to discover 
products, services, and local businesses, companies 
that do not adapt risk losing visibility in search results. 

Smart speakers, another rapidly growing segment 
of the market, are also influencing consumer behavior 
and marketing strategies in India. These devices are 
not only used for voice search but also for streaming 
music, managing daily tasks, and even making 
purchases. The integration of voice commerce (v- 
commerce) into smart speakers is opening up new 
avenues for brands to reach consumers directly in 
their homes. For example, consumers can now place 
orders, reorder products, or receive personalized 
recommendations through simple voice commands. 
This trend is particularly significant in India, where 
convenience and ease of use are major factors driving 
consumer adoption of new technologies. 

In addition, voice search and smart speakers have 
revolutionized the method through which brands 
connect with their customers. Businesses have started 
creating voice apps, also known as "skills," for 
platforms like Amazon Alexa and Google Assistant. 
This allows users to engage with their brand in fresh 
and interactive ways. Whether it's providing 
information, offering customer support, or creating 
immersive brand experiences, these voice apps are 
becoming an essential part of a comprehensive digital 
marketing strategy. 

1.4.3 Growth of Programmatic Advertising 

Programmatic advertising is experiencing rapid 
growth in India, revolutionizing the way digital ads 
are bought and sold. "Our system uses AI and real- 
time bidding to place ads in front of the perfect 
audience at the perfect moment, making digital 
marketing campaigns much more efficient and 
successful." The rise of programmatic advertising in 
India is driven by the increasing complexity of online 
advertising, the need for precise targeting, and the 
growing emphasis on data-driven marketing 
strategies (Chaffey and Ellis-Chadwick, 2020). 
As internet penetration deepens across the country 
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and more consumers engage with digital content, 
advertisers are turning to programmatic platforms to 
manage their campaigns more effectively. These 
platforms provide the capability to analyze large 
volumes of data in real-time, empowering advertisers 
to make well-informed decisions on the optimal 
placement, timing, and audience for their ads. This 
not only enhances the precision of targeting but also 
minimizes ad spend wastage by ensuring that ads are 
presented to the most relevant viewers. 

The adaptability of programmatic advertising 
allows brands to effectively connect with a diverse 
and complex market such as India. Here, consumer 
preferences and behaviors vary significantly across 
different regions and demographics. Through the 
utilization of programmatic tools, advertisers can 
craft personalized and dynamic ads tailored to 
specific segments of the population, leading to 
increased levels of engagement and conversion rates. 

2 FUTURE PROSPECTS AND 
CHALLENGES 

The future of digital marketing in India is brimming 
with opportunities, yet it is not without its challenges. 
As the digital landscape continues to evolve, driven 
by advancements in technology such as artificial 
intelligence, machine learning, and 5G connectivity, 
the potential for innovation in marketing strategies is 
vast. Businesses can expect to harness these 
technologies to create more personalized, data- 
driven, and immersive customer experiences. The 
increasing adoption of emerging trends like voice 
search, programmatic advertising, and influencer 
marketing will further shape the future of digital 
marketing, offering brands new ways to engage with 
consumers. 

However, along with these prospects come 
significant challenges. One of the foremost concerns 
is data privacy and security. As businesses collect 
more consumer data to fuel personalized marketing 
efforts, they must navigate the complexities of data 
protection regulations and ethical considerations. The 
growing awareness among consumers about their 
privacy rights also means that brands need to build 
and maintain trust by being transparent about data 
usage and ensuring robust security measures. 

Another challenge is the rapid pace of 
technological change, which requires businesses to 
continuously adapt their strategies to stay competitive. 
This includes not only adopting new tools and 
platforms but also ensuring that their marketing 

teams are skilled in the latest digital marketing 
techniques. Additionally, the diversity of the Indian 
market, with its multitude of languages, cultures, 
and consumer behaviors, presents a unique challenge 
in creating marketing campaigns that resonate 
across different segments of the population. 
Moreover, as the digital space becomes increasingly 
crowded, standing out and capturing consumer 
attention will become more challenging. Brands will 
need to focus on creating high-quality, relevant 
content and leveraging the power of storytelling 
to differentiate themselves from the competition. 
The rise of ad blockers and consumer fatigue 
towards traditional advertising methods also calls for 
more innovative and non-intrusive approaches to 
marketing. 

3 CASE STUDIES 

3.1 Successful Digital Marketing 
Campaigns in India 

India has witnessed several successful digital 
marketing campaigns that have not only captured the 
attention of millions but also set benchmarks for 
creativity, innovation, and effectiveness in the digital 
space. These campaigns, often backed by a deep 
understanding of the Indian market and consumer 
behavior, have leveraged various digital platforms to 
engage audiences, build brand awareness, and drive 
sales. 

One standout example is the "Share a Coke" 
campaign by Coca-Cola. Although a global initiative, 
it was tailored to resonate with the Indian audience by 
featuring popular local names on Coke bottles. The 
campaign encouraged consumers to find bottles with 
their names or the names of their friends and family, 
and share their experiences on social media. The 
personalized nature of the campaign, combined with 
its strong social media presence, led to widespread 
participation and a significant boost in brand 
engagement across India. 

Another notable campaign is the "Do Nothing" 
campaign by Netflix India, which cleverly played on 
the idea of binge-watching. Launched during the 
COVID-19 lockdown, the campaign invited people to 
stay home and watch Netflix, positioning it as the 
ultimate form of relaxation and entertainment. The 
campaign's minimalist approach, coupled with its 
alignment with the cultural moment of the lockdown, 
struck a chord with Indian audiences. It was heavily 
promoted on social media and through digital ads, 
resulting in increased viewership and subscriptions. 
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(Scott, 2020) 
Amazon India’s "Great Indian Festival" is another 

example of a successful digital marketing campaign 
that has become an annual event eagerly anticipated 
by consumers. Through a combination of extensive 
digital advertising, influencer collaborations, and 
social media engagement, Amazon creates immense 
hype around the sale, driving massive traffic to its 
platform. The use of localized content and targeted 
advertising ensures that the campaign reaches a wide 
and diverse audience across India, making it one of 
the most successful e-commerce campaigns in the 
country. 

The "Touch of Care" campaign by Vicks India is 
a powerful example of purpose-driven digital 
marketing. The campaign featured the story of an 
orphaned girl adopted by a transgender mother, 
highlighting the brand’s message of care that goes 
beyond traditional family norms. The emotionally 
charged video was widely shared on social media, 
garnering millions of views and sparking 
conversations about inclusivity and care. The 
campaign’s success lay in its ability to connect with 
audiences on a deep emotional level while aligning 
with the brand’s core values. 

Table 3. ROI for Campaigns A to E from 2017 to 2024 

Ye ar Compa ign
A 

Compa ign 
B 

Compa ign 
C

Compa ign 
D 

Compa ign 
E

20 
17 

10% 12% 8% 6% 5% 

20 
18 

12% 14% 9% 7% 6% 

20 
19 

14% 16% 11% 8% 7% 

20 
20 

16% 18% 13% 10% 8% 

20 
21 

17% 20% 14% 11% 9% 

20 
22 

18% 22% 15% 12% 10% 

20 
23 

20% 24% 17% 13% 12% 

20 
24 

22% 26% 18% 14% 14% 
 

 
Figure 3: ROI Presentation 

3.2 Lessons Learned 

The success of digital marketing campaigns in India 
offers valuable lessons for brands looking to make an 
impact in the digital space. One key takeaway is the 
importance of cultural relevance—understanding the 
local context and tailoring campaigns to resonate with 
the diverse Indian audience is crucial. Successful 
campaigns often tap into the emotions, values, and 
shared experiences of their target market, creating a 
deep connection that goes beyond mere product 
promotion. Another lesson is the power of 
personalization; campaigns that offer personalized 
experiences, whether through targeted messaging or 
interactive elements, tend to engage audiences more 
effectively. 

Additionally, the integration of social media is 
essential for amplifying reach and fostering 
community engagement. Leveraging influencers and 
user-generated content can significantly enhance the 
authenticity and virality of a campaign. Moreover, 
brands must remain agile and responsive to real-time 
events and trends, as timing and relevance can greatly 
influence a campaign's success. Lastly, storytelling 
remains a powerful tool in digital marketing, as 
campaigns that tell compelling, emotionally resonant 
stories are more likely to leave a lasting impression 
on consumers and build long-term brand loyalty. 

4 CONCLUSIONS 

The landscape of digital marketing in India is 
evolving rapidly, shaped by technological 
advancements, shifting consumer behaviors, and a 
dynamic market environment. As internet penetration 
and mobile usage continue to grow, businesses have 
unprecedented opportunities to engage with a vast 
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and diverse audience through innovative digital 
strategies. Emerging trends such as artificial 
intelligence, voice search, and programmatic 
advertising are redefining how brands connect with 
consumers, offering new ways to personalize and 
optimize marketing efforts. (Kotler, Kartajaya, et al., 
2021; eMarketer, 2010). 

Successful digital marketing campaigns in India 
illustrate the power of cultural relevance, 
personalization, and effective use of social media. 
Brands that understand and adapt to the local context, 
leverage technology to enhance customer 
experiences, and tell compelling stories are better 
positioned to achieve significant impact and build 
lasting connections with their audience. The lessons 
learned from these campaigns highlight the 
importance of staying agile, responsive, and 
consumer-centric in a rapidly changing digital 
landscape. 

However, the journey is not without challenges. 
Issues such as data privacy, the need for continuous 
adaptation to technological advancements, and 
navigating a complex market with diverse consumer 
preferences require careful consideration and 
strategic planning. To thrive in this environment, 
businesses must balance innovation with ethical 
practices, ensuring that their marketing strategies not 
only drive growth but also build trust and credibility 
with their audience. 
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